
Renaissance Hotels strengthen its lifestyle footprint with 
the debut of Renaissance Goa Hotel 

Renaissance Hotels announces the opening of Renaissance Goa Hotel, marking 
the brand’s debut in one of India’s most enduring leisure destinations. Designed 
for travellers who value authentic exploration, genuine connection and 
compelling local narratives, the hotel presents a fresh, immersive way to 
experience Goa. 

Set within the lush Arpora valley, the property offers convenient access to North 
Goa’s iconic beaches—Baga Beach, Anjuna Beach and Vagator Beach—while 
preserving the tranquillity of a valley retreat that balances coastal energy with a 
calmer, more rhythmic pace. 

A lifestyle brand rooted in curiosity and place 

“The Renaissance Hotels brand is built on curiosity and the belief that travel is 
most meaningful when it connects guests to the distinct character and DNA of a 
destination,” said Kiran Andicot, Senior Vice President, South Asia, Marriott 
International. “Goa continues to captivate travellers as a familiar yet ever-
evolving leisure destination. As we expand our lifestyle portfolio across India, 
Goa remains central to our strategy—driven by neighbourhood-led experiences, 
innovative design, and the spirit of exploration today’s travellers seek.” 

Guest rooms designed for comfort and character 

The hotel’s 133 guest rooms and suites blend contemporary aesthetics with 
thoughtful, locally inspired details. Bespoke brass floral cabinetry and 3D art 
pieces rooted in regional influences add character, while select Family Rooms 
open to expansive views of the tropical valley—offering a serene counterpoint 
to North Goa’s lively neighbourhoods. Spacious bathrooms and lifestyle-
forward amenities complete a stay that is both comfortable and engaging. 

Engaging Navigators and unscripted discoveries 



A hallmark of the Renaissance brand, the on-property Navigator acts as a 
neighbourhood ambassador—sharing lived insights and curating experiences 
that feel personal and spontaneous. At Renaissance Goa, signature explorations 
include: 

• A Day in Divar Island – An intimate glimpse into village life 

• Goan House Tour & Home-Hosted Dinner – Cultural exchange in a local 
home 

• Feni & Flavours Trail – Discovering Goa’s indigenous spirit with regional 
pairings 

• Fontainhas Quarter Walk – A narrative-led exploration of Goa’s Latin 
quarters 

Culinary journeys and evening rituals 

Dining is led by The Bloom Kitchen, an all-day venue celebrating global 
cuisines while spotlighting Goa’s coastal traditions through seasonal produce 
and rotating specials. Casa Limone evokes coastal Italy with handcrafted 
ceramics, Amalfi-inspired flavours and relaxed sundowners, while Aerio, the 
rooftop pool bar, serves refreshing cocktails and light bites against panoramic 
valley views. 

At the heart of the lobby, R Lounge transitions from artisanal coffees by day to 
crafted cocktails by night. After sunset, it comes alive with Evenings at 
Renaissance—the brand’s signature ritual celebrating North Goa’s refined 
social culture through music, daily bar moments and weekly programmed 
events that invite guests to experience the destination like a local. 

Spaces for celebrations and creative gatherings 

With nearly 8,000 sq. ft. of flexible event space, the hotel is equipped to host 
destination weddings, intimate celebrations and creatively led corporate 
gatherings. A spacious ballroom and adaptable meeting venues, supported by 



advanced technology and versatile layouts, ensure seamless execution for every 
occasion. 

A vision rooted in connection and discovery 

“We are delighted to welcome guests to Renaissance Goa,” said Roopa Singha, 
General Manager, Renaissance Goa Hotel. “Inspired by the energy of North 
Goa and the stories within its neighbourhoods, the hotel encourages discovery 
at every turn. Our aim is to deliver a Renaissance experience that is expressive, 
welcoming and deeply connected to its surroundings—where design, local 
insight and meaningful moments bring the destination to life.” 


